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in the following drawings: 

[0055J FIG. I shows an overview of how a User accessesthe system through the Internet; 

[0056] FIG. 2 shows the user accessing a rental web page; 

[0057J FIG- 3 shows a printed screen and tabs printed from a website; 

[0058] FIG. 4 displays a tab with the Unique Identifier; 

[0059] FIG. 5 displays a card print screen; 

[0060] FIG. 6 displays a card print with the Unique Identifier; 

[0061] FIG. 7 displays a flowchart of the Unique Identifier process; 

[0062] FIG. 8 displays the referral system; 

[0063] FIG. 9 display a flowchart on the referral system and 

[0064] FIG. 10 displays the clearinghouse function. 

DETAILED DESCRIPTION 

[0065] The current invention is a system and method for providing an Internetbased customer referral 
system software to interactively create, track, and reconcile unique^ Identified Tangible Print Advertising 
from Internet Web Pages and from computer file downloads. 
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[0066] Tho current invention w n mnrhn r< fef ft » rr between W in vi rtu al uiultiuiuJ i. 

weria and the phynioal ivorld of tomribl o abfeetmadia such nr r r,„ t .A^gfeg 1 1 rrn rti o iila rl,, a 

method for mult i media baood Interne t A dvoiliM i s tn rwpnn r< rti n ji ^ afttea^Fe dnefa md mu l p ages 

by cnoouraeinp. Affiliate* to dintrihirtu irtnnf fn„H p,;^^ „ n ^ fl ftf f h r riTT ||g l o dv ort joil J j , 
oth e rwioo physically distributed in tho tangible world. 



[0067] Tho typro of tan&iblo media oovonjd bv tho mutant immnrinn ,.,n.,iH wi...i t ^ uot bc limjt c d ^ 
printed pa R o, pootors. buotnonn cord.- . , hnnnr>rr r n .. r md othor printod modijr 



[0068] Tho ourront invcntiou fa nr. internet banorf ntiotmnnr r.f,r . ,i r - -rf r- v f nrtn fnt o m ct li u lj o iiu Uu, 

diotribute, and umnn n ly Idontified Tangible Print Advertising t t ^ m d t 0 ^ ^ 

activity of affiliates, nub affiliates nn d emptomorr. Thr, mirr.nt i.^^ ....i.^ t n r Tmo m c t ^ 
e ompriooa a vnat nmnbor of computojG and computor notw o rkc that arc intorconn o ctod ti i rooa b 
rom munioation l i nfrc. Tho atewemteeted cornputo r r o ^hnngo i.,f u.u , nti on using vq r k ua aorvicogou u h a s 
e l e ctronic mail, Gophor, and tho World Wide Wob f"WW»r) th„ WWW eewwe n llona a c orvc r 
e omput e r system (i. e ., Wob server or Web sit e) to 3 o. , d gr a phical Wob p ng m n f informati u .. tu a J tM u ou; 
e li e nt oomputer ovotom. Thw rnmntn n r. m * mmrh ^ t im o a n then r c ooiini 

Uniquory Idontifiod print medio or display tho Web mrrnr ttmh r (, c „ n mi 1 , lfc r or ^ p f 

the WWW Mig n eiy idontifiab i 0 ^ „ TTnifbfm Looator (WURL ^ To viow fl 3pooifio Wpb pa& o 

a client computor cyntem spooifios tho VKL for th n t Wob page in 9 mquoat ( o .g., a HyporToict tow fer 
Protocol ("HTTP") roquojt). Tho roquoat ia fonvnrrtorf tn fee w„h „,., ^t hnt - in p p p rt a t h at AV o b pugu. 
When that Wob oonrpr rocoivoo tho request, ft conda that W n bpngn to th o oliont compute, ^tom. When the 
client comput e r sysft 



t i ning the 




*go using a browser. A 

browser is a spooinl purpooo application program th n t affouto tha i posting of Wob pagos and the 
displaying of Wob pagos/ 



[0069J FIG. I illustrates a fiinctionaJ diagram of a computer network for World Wide Web access to the 
system I from a plurality of customer/Users 1 0 to the web site 1 00. Accessing the web site 1 00 can be 
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* 

accomplished directly through a commmication means such as a local Internet Service Provider, often 
referred to as ISPs, or through an on-line service provider likn Compuserve, Predigy, American Qnlbw, utu 

[0070] The Users 10 contact the web site 100 using an informational processing syiem capable of running 

an HTML compliant Web browser ™mh ™ Hinmnnfyn 1 F^brcr, N o tc o ap c r f nvifcatui , L" uj l mtd 

Mesaie. A typical system that is used is a personal computer with an operating «y-°- rrnrh no ^Vindo^ ?j, 

99, moo, XP hi- MB o i Liuo, , running a Web browser. The exact hardware configuration of computer used 

by the Users 10, the brand of operating system or the brand of Web browser configuration is unimportant to 

understand this present invention. Those skilled in the art can conclude thtt any HTML (Hyper Text 

Markup Language) compatible Web browser is within the true spirit of this invention and the scope of me 
claims. 



[0071] Advertiser Media includes the web page or other prospective Internet based information that is 
distributed by the Advertiser via modem or other connection means such as cable or a Tl line, and 
ultimately printed and distributed by the Affiliate. An Affiliate or Client is the person or business who 
markets the Advertiser's products. 



[0072] As shown in FIG. 2, the Users 10 connects to a Web site 100 that promotes rental vacation property. 
This web site would have some type of advisement or information that would interest the User 10. When the 
user selects the property that interested them they will print out the sefected property. This will result m a 
tangible print media delivery. This will result in a tangible print media delivery . As shown in FIG. 3, this 
can be in the form of tabs 25 which can be separated by scissors but remain attached to the tangible print 
media 



[0073] The tangible print media is created by the system" s I software. The Tangible Print Media consists 
of Advertiser's Print Media dynamically merged with a code 15 or other information that will identify me 
Affiliate who will place the advertising print media in the tangible world as shown in FIG. 4. Media types 
include: Uniquely Identified Business Cards 35; Uniquely Identified Flyers and Uniquely Identified Posters 
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of any size. Business cards 35 are displayed in FIG. 5 with a detail view oftbe unique identifier code , 5 
in PIG. 6. T*c user . 0 can then print out the tangible print media using any type of printing me ans such as a 
laser or Inkjet printer that is attached to their computer or a LAN or network. 

[00743 The Unique Identifier Code ,5 is generated by on-line and/or offline software to combine Advertiser 
mfonnanon and Coded Affiliate information to create unique* identified advertising me dia mat is delivered 
to the Affiliate electronical . This software is loaded on a memory mean; such as a hard drive or RAM. 

[0075] The system 1 maintains multiple online databases including Advertiser and Affiliate contact 
information, commission offers, and commission account reconciliation. Tbe system , Advertiseis 
and Affiliates regarding successful advertising campaigns using tangib,e printed advertisement delivered 
electronically, printed and placed by Affiliates. 

* 

[0076] in the preferred embodiment, the methods of delivering uniquely identified print advertising are not 
limited to Just a printer, and can include, but are not limited to, Internet Browser, electronic mail, electronic 
file transfer, traditional mail, and other tangible and e.ectronic methods of delivery. Advertiser fulfills order 
and/or contacts prospective customer as a resuh of Tangible Print Advertising. The modification of the 
media to produce the uniquely identified print advertising associate information is accomplished by having 
Print media offered by the advertiser modified automatically by using^Perl ^ >mNmllu 
computer programming language at the moment the media is displayed on the user's computer. 

[0077] In alternative embodiments, the modification can be done by having the print media offered by the 
advertiser be modified manually. Thn inc.udes, but is not .imited to, the modification of men:hant 
infection using a software-editing program. The prospective tangible print media may also be modified 
by using overlays that replace designated or undesignated information that is disp.ayedon the merchant's 
web page. 



[0078} As shown in FIG. 7, the system , w *s In the blowing manner: 7T>e User 10 goes to a particular 
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web site 100 in the Internet 500. After selecting what the User 10 is interested in the User 10 selects the 
Tangible Print Media option. The system delivers the tangible print media in the User's 10 desired format. 
The user 1 0 uses the tangible print media. 



[0079] Uniquely Identified Business Cards are created by system 1 software that dynamically creates 
perfectly formatted business cards that are displayed on the User's 10 computer browser or otherwise sent to 
the User 10. The web site 100 may print then distribute the uniquely identified business cards. 



[0080] Uniquely Identified Tabbed Flyers are created by system 1 scftware that dynamically creates tabbed 
flyers from preexisting Internet Web Pages. The system 1 uses existing browser frames ability with 
proprietary methods of creating graphical text to create uniquely identified tabbed advertising media. The 
User 10 may print then distribute or conspicuously post the uniquely identified tabbed business flyers. The 
User 10 or prospective customers can remove the paper tabs 25 from the top of the flyers to retain contact 
information for the Advertiser 1 30. 



[0081] Disclosed in FIG. 8, the system 1 is an Lrtemetbased and tangible referral system that enables 
individuals and other business entities, Affiliates 1 1 5, to market products^, in return for a commission 
125, referral fee, or other compensation which is paid asa result from any sale mat is induced by that 
Affiliate 1 15. A uniquely modified version of the printed web page, which explicitly or noaexplicitly 
identifies the relationship or the offer, is instrumental to the sacking, fuJfiltoent of commissions paido the 
Affiliate 1 15 by the Advertiser 130. The system 1 has tieM and tier-2 affiliates. Tier- 1 affiliates have 
websites and promote services and products43<Ho their viewers. Tier-2 affiliates are the people who 
volunteer to print and distribute the print media. 



[0082] The system 1 is a viral mechanism for attracting advertisers and affiliates. The TieM Affiliates 115 
may or may not be Advertisers 1 30. They will have a link on their website the purpose may be to sell a 
products through Tier-2 Affiliates 1 15, or the link may just be a method to Tier-2 affiliates 1 15 by 
referring them to the Offline Affiliate service. 
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[0083] Depending on the link that the Tier-2 affiliate 1 15 follows from the Tier-1 affiliate's web site, the 
tier-2 affiliate may see a specific offer for an advertiser 130, or tbey may see catalog of many Offline 
Affiliate offers may be displayed. 



[0084] The Tier-1 affiliate 1 15 will get a portion of the commissions 160 430 or referral fees that are paid 
to the Tier-2 affiliate 1 15 as the result of sales and leads generated from Tier-2 affiliate's distribution of the 
Uniquely Identified Print media. The job of the tier-1 affiliate 1 1 5 is to use Internet web pages to recruit 
tier-2 affiliates 1 15 who will distribute uniquely identifi ed print media in the tangible world. 

[0085] The system 1 can be used to market directly to Tier-2 affiliates, without the use of Tier-l Affiliates. 

[0086] When a potential customer completes a sale or information is provided to an Advertiser as a result of 
Tier-1 or Tier-2 affiliate 1 15 advertising, advertiser pays a fee to the Clearinghouse is credited to referring 
Tier-1 and Tier-2 Affiliates. 



[0087] The catalog document includes a hypertextual "referral link" that allows a TieM Affiliate 10 
("customer") to link to the Advertiser's site 440 and purchase the product 145. When a user 10 selects a 
referral link, the user's computer transmits unique CDs 15 of the selected product 145 and of the Affiliate 
1 15 to the Advertiser's site440, allowing the Advertiser 130 to identify the product 145 and the referring 
Affiliate IIS. If the user 10 subsequently purchases the product 145 from the Advertiser's she compensation 
125 is automatically credited to an account of the referring Tier-1 and Tier-2 Affiliates 1 15. 

[0088] The system 1 includes automated registration system^, or software, that operates on the 
Advertiser's Web site 440 or at a central website to allow entities to register as Affiliates 115. Affiliates 1 1 5 
may also register via mail fax <x any other method of correspondence. Following registration, the Affiliate 
1 1 5 selects the products 1 45 or websites for which the Affiliate 1 1 5 would like to earn compensation 125. 
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[0089] Operation 



[0090] The prospective Affiliate 1 1 5 discovers via a hyperlink on the Advertiser's web page44e. The 
advertiser's web page 4404** a hyperlink that leads to the system 1 where the Affiliate 1 15 may set up an 
account by providing contact information, telephone numbers, address, and toe withholding information 
The system 1 will provide a searchable database of Advertisers 130 that describes their item<s) for sale and 
the commission 125, pay per lead, or other compensation to be paid to the Affiliate 1 1 5. When selecting a 
Advertiser 130, the Affiliate 1 15 can dick a link mat will produce a custom web page or formatted print 
media file for that includes a special contact telephone number, email address, or web site. The incentive for 
the Advertiser 1 30 is distribution and additional exposure of virtual advertising materials via tangible print 
advertising as facilitated by Affiliates 1 15 that print the tangible print media and post it in public and 
private locations in the tangible world. The incentive for the Affiliate 1 15 is a payfor-performance 
monetary commission, pay-per-lead other compensation 125 as established by the Advertiser 130. The 
incentive for the user is that Ihey may not have had previous knowledge of the offer or there may be a 
discount or special deal Affiliated with the Unique Identifier Code 15. 



[0091 J The system 1 uses a variety of unique techniques including but not limited to Web Browser frames. 
Javascript routines that place Affiliate 1 15 contact information on the web page before or while it is printed 
by the Affiliate 115. 



[0092] It is expected that many Advertisers 130 and Affiliates 115 will be attracted to this relationship 
because of proprietary computer and software technology that simplifies the technical aspects of beginning 
the relationship, providing offers, tracking activities, and tracking commissions. 



[0093} The system 1 uses a variety of unique techniques including but not limited to: Ondemand custom 
graphics embedded in the web page; Custom frames added without the need for original web page 
modification; and Unique graphically composed text printed vertically for printed tea^ofFtags 25. 
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[0094] As an example on how the system 1 works, the Advertiser 1 30 uses an Internet web page to rent a 
short-term rental home or long-term rental home. Previous rental clients use system 1 to print a customized 
version of the web page that they give to friends and relatives. When friends and relatives contact the 
affiliate 11 5 or advertiser 1 30 via telephone, fax, eraai I, or Internet, they refer to the "Offer Code" for a 
customer discount and to identify the Affiliate 1 15 to whom compensation 125 or referral feebe paid. 

[0095] Another example, the Advertiser 130 uses an Internet Web Page to sell cosmetics. An office worker 
uses the system 1 to print a custom version of the webpage with special contact information and an Unique 
Identifier Code 1 5. When coworkers (customers) purchase items using the special phone number and 
Unique Identifier Code the Affiliate 1 15 will receive compensation 125. 



[0096] An additional example, the Advertiser 130 is a seller of an Automobile at eBay or other online 
auction venue. The seller can use system 1 to print custom versions of the Automobile listing which use the 
system's 1 contact sources. The affiliate 1 15 becomes an answering service to take cals for the item being 
sold. The affiliate 1 1 5 takes messages and sends them via email, phone, fax (or other means) to the 
Advertiser 1 30. 



[0097] A final example, the Advertiser 130 is a seller of Cloth Gloves. A factory worker as an Affiliate 1 1 5 
prints a tangible advertisement and places it on a company bulletin board. The workers call the affiliate 1 1 5 
to leave a contact phone number, a message is sent to the Advertiser 130 who contacts prospective 
customers to close the deal. Compensation is paid to (be Factory worker Affiliate 115 who posted the 
tangible advertisement. 



[0098J The advertiser 130 may choose to compensate affiliates 1 15 by "pay per lead" for example; an 
advertiser 130 may pay for delivery of a prospective custom ei-without the customer actually buying 
anvthing. For example, a manufacturer may pay $ 1 per qualified buyer that is sent as a result of the tangible 
print advertising. So, revenue can be either pure commission, "pay per load" or a combination of both. 
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[0099] Buyer referrals will be a result of tangible print media. The Unique Identifier Code 15 mformation 
may include a variety of contact details so that an order may be placed. Ideally, tee onler should be placed 
through a clearinghouse then forwarded to the Advertiser. This > to prevent avoidance of fees and 
commissions 125 by the Advertiser 130. 



[0100] In the preferred embodiment, the possible methods for order fulfillment by the buyer as a result of 
viewing the tangible print media include telephone, postal mail, Internet e-mail, and fax. 

{OlOl] FIG. 9 displays a flowchart on how the system I works. The Advertiser 130 creates an account to 
provide contact information and Commissioned Advertising Offers. Advertiser 130 may maintain a funded 
account from which commissions 125 to Affiliates 1 1 5 will be paid. The Advertiser 1 30 may receive on- 
demand reports detailing Affiliates 1 15, other Advertisers and commission account reconciliation. The 
Advertiser 130 provides links to Advertiser's web pages 440 or other Internet-based information that the 
system 1 will use to create uniquely identified print media for participating Affiliates. The system 1 may use 
tools to create uniquely identified print media with or without modification of the Advertisers original 
media. The Advertiser 130 fulfills order and/or contacts prospective customer as a result of Tangible Print 

4 

Advertising. 



[0102] The system 1 maintains multiple online databases on a memory means such as a magnetic or optical 
storage system including Advertiser 130 and Affliate 1 1 5 contact information, commission offers, and 
commission account reconciliation. The system 1 educates Advertisers 130 and Affiliates 1 15 regarding 
successful advertising campaigns using tangible printed advertisement delivered electronically, prited and 
placed by Affiliates 1 1 5. The system 1 user's on-line and offline software to combine Advertiser 
information and Coded Affiliate information to create uniquely identified advertising media that is delivered 
to the Affiliate 1 15 electronically. The system 1 forwards customer inquiry to the Advertiser 130 and/or 
processes customer order for Advertiser 1 30. The system 1 debits the Advertiser's account to pay 
commission to the Affiliate 1 1 5 and to pay system 1 fees. 
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- [0103] The Affiliate US creates an account to provide contact information and other information helpful to 
Advertisers 130. The Affiliate 1 15 may receive on-demand reports detailing other Affiliates, Advertisers 
and commission account reconciliation. The Affiliate 1 1 5 may review a varietyof Advertisers commission 
offers online at the system's website. The Affiliate 1 15 selects the Advertising Campaigns in which they 
would like to participate. The Affiliate 1 15 may click links at the system 1 to create Uniquely Identified 
Print Media on-demand The Affiliate 1 1 5 uses their printer to make uniquely identified tangible print 
media that was transmitted electronically by the system 1 . The prospective Customers view the tangible 
print media and directly contact the Advertiser or the Offline Aflliate Clearinghouse 1 1 5 to place an order . 
for the advertised item(s) or to request more information. 



as a 



[0104] The Affiliate 115 receives commission 125 payment from Advertiser 130 for sales or leads 
result of the uniquely Identified Tangible Print Media. The system 1 provides for ReaHhne tracking of 
Affiliate activities including which Advertiser's web sites were visited, which ones had special tangible 



advertisements created. 



[0 1 05] Tier one Affiliates 1 1 5 may be selling nothing at all. They mayjust forward potential tier-2 
Affiliates, some of whom will contact the system 1 to decide what they want to advertise. The system 1 
provides for Real-time tracking of first tier 1 15 activities including which sites were visited, which ones 
referred tier-2 affiliates 1 15 who to the service. 



[0 1 06) As shown inFTG. 10, the system 1 can use an Offline Affiliate Clearinghouse 1 60. This is a service 
at which accounts are settled. An Advertiser makes payment to clearinghouse 160 and the Affiliate 115 
receives payment from the clearinghouse 160. Any or aU of the participants in the service may pay fees to 
the clearinghouse 160. Accounts are settled by the clearinghouse 160 and where the Advertisers 130 makes 
payment and where the Affiliate 1 15 proposed serviceto make any web site into a commissioned printable 
flyer or poster. 



[0107) When a potential customer completes a sale or information is provided to an Advertiser as a result of 
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TieM or Tier-2 affiliate 1 15 advertising, advertiser pays a fee to the Clearinghouse and«0 is credited to 
referring Tier-1 and Tier-2 Affiliates 1 15. 



[0 1 08J With a clearinghouse 1 60, the catalog document includes a hypertextual "referral link" that allows 

« 

Tier- 1 Affiliate 10 ("customer") to link to the Advertiser's site and/or the Clearinghouse site 160 and 
purchase the product-445. As above, when a user 10 selects a referral link, the user's computer transmits 
unique IDs of the selected prodnct-W^and of the Affiliate 115 to the Advertiser's site444, allowing the 
Advertiser 130 to identify the product445-and the referring Affiliate 115. If the user 10 subsequently 
purchases the product 44S-frorn the Advertiser's site compensation 125 is automatically credited to an 
account of the referring Tier-1 and Tier-2 Affiliates 1 15. 



a 



[0109] Advantages 



[01 10] The system provides for Real-time tracking of Affiliate activities including which Advertiser's web 
sites were visited, which ones had special tangible advertisements created. It allows for Thirdparty contact 
and processing and for Special offers can be broadcast to Affiliates. It is a centralized Interface for creating 
custom pages with secure, reliable, scalable infrastructure and multiple formats and offers. 



[0111] Although the present invention has been described inconsiderable detail with reference to certain 
preferred versions thereof, other versions are possible. For example, the web she could use a different or 
new protocol to communicate or an Intranet could be used. Therefore, the point and scope of the appencfed 
claims should not be limited to the description of the preferred versions contained herein. 



[01 12] Although the present invention has been described in considerable detail with reference to certain 
preferred versions thereof, other versions are possible. Therefore, the point and scope of the appended 
claims should not be limited to the description of the preferred versions contained herein. 



[0113] As to a further discussion of the manner of usage and operation of the present invention, the 



same 
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should be apparent from the above description. Accordingly, no further discussion relating to the manner of 
usage and operation will be provided. 



[01 14] With respect to the above description, it is to be realized that the optimum dimensional relationships 
for the parts of the, invention, to include variations in size, materials, shape, form, function and manner of 
operation, assembly and use, are deemed readily apparent and obvious to one skilled in the art, and all 
equivalent relationships to those illustrated in the drawings and described in the specification are intended 
to be encompassed by the present invention. 



[01 15] Therefore, the foregoing is considered as illustrative only of the principles of the invention. Further, 
since numerous modifications and changes will readily occur to those skilled in the art, it is not desired to 
limit the invention to the exact construction and operation shown and described, and accordingly, all 
suitable modifications and equivalents may be resorted to, falling within thescope of the invention. 
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